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ABSTRACT. Due to the advancement of communication and transportation technologies, the global 

economy has never been more integrated. Hence, more businesses are trying to research and 

penetrate new markets worldwide with superb marketing mixes. However, the one-size-fits- all 

approach has proved to be ineffective; the endeavors are usually hampered by cultural differences 

between countries reflected in the dimensions of the Hofstede Cultural Dimensions. The differences, 

especially in Power Distance, Long-term Orientation, and Indulgence, will play a crucial role in 

shaping the country’s international trade barriers, corporate culture, and eventually the preferred 

marketing mix. Thus, attaining a comprehensive overview of a country’s culture is imperative for a 

successful business. Therefore, this paper tries to delve deeper and scrutinize the relationship 

between the Hofstede Cultural Dimensions and international trade barriers. 
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1. INTRODUCTION 

The global economy has never been more 

integrated; countries are becoming more dependent 

upon one another to fulfill their economic needs, 

each becoming more specialized in specific sectors. 

In this kind of globalized economy, cultural 

sensitivity plays an essential role. As new 

companies proliferate and the global marketplace 

becomes increasingly accessible for businesses 

worldwide, multinational and cross- cultural 

companies are becoming more regular. This means 

that it is ever-crucial for companies to understand 

the culture of their foreign subsidiaries and market 

if they wish to succeed internationally (Twose, 

2019). 

 

Culture can be a complex subject to be 

understood as it constitutes several abstract 
dimensions modeled only recently. These cultural 

dimensions can be very challenging or even 

upsetting for businesses to consider, especially in 

the traditional views where they tend to only focus 

on practical processes of the business. However, as 

people become increasingly sensitive to various 

cultural matters, companies should not overlook 

the cultural aspects of the business on foreign 

grounds as they are essential both in internal and 

external environments. 

 

Cultures have a significant role in creating 

certain hindrances or barriers in executing trades 

internationally; in fact, free trade between countries 

seldom exists. Countries continuously experience 

barriers when conducting transactions with one 

another, either intentionally or not. While often 

seen as the protection for the national interests, 

these barriers are the main factors of significant 

gaps between the development of one country with 

another. Many different dimensions of a nation’s 

culture cause barriers either intentionally or not. 

 

Countries with low technology adoption in 

attempts top reserve traditional values tend to have 

more significant international trade barriers, 

whether economic, technological, social, or even 

political. For instance, in 2017, over 1.7 billion, or 

31% of the total adult population worldwide, are 
still unbanked, that is to say, do not have an account 

at a financial institution, including mobile money 

providers (Demirgüç-Kunt, Klapper, Singer, 

Ansar, & Hess, 2018). Nearly half of that number 

are people living in developing countries such as 

China, India, Indonesia, Bangladesh, and Pakistan. 

A similarity between these countries, besides their 

high population and relatively low Gross Domestic 

Product (GDP) per capita, is that these countries are 

categorized as eastern countries located in Asia, 

which are well known for preserving their 

traditional values. 
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Thus, cultural aspects are of the essence 

because they in fluence the overall economy of 

countries, including the people’s tastes and 

preferences. Consequently, businesses should also 

consider cultural values and tradition, especially 

when it comes to the products they sell on the 

foreign market, as the original product may not gain 

as much success in the new market because of 

differing cultures. The most common causes of this 

are the language difference. When products make 

the entrance to new markets overseas, new 

advertising campaigns in the local language should 

be composed for them. Most of the time, companies 

will simply take the idea sand tagline soft he current 

campaign and translate them directly, sometimes 

without customizing and consulting resources that 
might have helpful cultural apprehension. This can 

result in crucial misinterpretations from one 

language to another. 

 

A well-known example happened in 1987 

when Kentucky Fried Chicken (KFC) opened its 

first outlet in Beijing; its famous slogan ‘finger-lick 

in good’ was incorrectly translated into Mandarin 

as ‘eat your fingers off’(Schooley, 2019). Making 

a blunder like this could have doomed a brand; 

however, KFC was able to recover because it was 

pretty novel and relatively unknown in China at the 

time. After the clumsy translation was corrected,  

Chinese citizens who were curious about the 

western world grabbed up buckets of KFC chicken 

and licked their fingers, as the initial slogan 

intended. Currently, it is the most popular western 

fast food in China, with the largest KFC market out 

sidethe US at more than 1,200 franchises (Rashi, 

2016). 

  

 

Not only that, but KFC also faced challenges 

with the resources they used in China due to 

differences in farming cultures. In the 1980s, when 

KFC planned to launch itself in Hong Kong, they 

made use of chickens that were being fed and raised 

in China. However, it is observed that Chinese 

farmers feed fish to their chickens; thus, the taste 

does not match that of America’s KFC. The 

consequences were quite severe as KFC had to shut 

down its operations and did not open its stores for 

ten years(PaulDana,2011). 

 

Another major example is when a major 

Swedish-based company and one of the best 

companies operating in various regions 

successfully, IKEA, also experienced issues when 

first expanding its business into the United States. 

Yes, to the surprise of some, there was a time when 

IKEA was not ubiquitous in America. In fact, their 

initial venture at American business went pretty 

poorly. Despite its big name, IKEA made some 

mistakes and faced severe cultural challenges when 

making its market entry to the US in 1985 as they 

opened a store in King of Prussia, PA, just outside 

of Philadelphia (Petty,2017). 

 

Although IKEA had simulated the existing 

marketing strategies, mainly promotions, to be 

implemented in the US, all the efforts seemed 

insufficient. It turned out that IKEA lagged in 

satisfying its US consumers with the products; their 

crucial blunder was that they did not consider the 

aspect of customization when offering products to 
US consumers. Every product was still measured in 

centimeters, and many of the sizes did not suit 

American tastes. For example, interestingly, the 

first store managed to sell tons of vases, not 

because people in Philadelphia got really attracted 

to flowers that year, but because they utilized them 

as drinking glasses instead. Indeed, unfortunately, 

the actual glasses were much too small since IKEA 

did not anticipate the high demand for iced 

beverages in the US (Dass & Vinnakota, 2019). 

 

Moreover, the consumers also put forward 

their demands for larger furniture. For example, 

they demanded bigger closets and beds, not to 

mention the curtains launched  also did not meet the 

needs of American households as they were very 

small in size. Similarly, Americans also prefer 

comfortable sofa sets, as the sofa sets launched by 

IKEA in the US were quite hard that the Americans 

were unable to sit comfortably. IKEA 

  

 

marketers may not have done enough 

research on the US before entering this region. 

Nevertheless, they tried to follow the same 

marketing mix, which led to the biggest failure 

(Petty,2017). 

 

Regardingthismatter,aformerexecutiveofIK

EAtoldFortune,“Wethoughteverything was going 

to be easy, and it was hell” (Kowitt, 2015). 

According to The New York Times, in 1992, IKEA 

considered pulling the plug on American efforts 

altogether. However, luckily, they decided instead 

to delve into intense market research to really 

uncover what went wrong and increase their 

understanding of the market. Now, IKEA 

emphasizes and even places a high premium on 
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market research when expanding into new territory 

(Gillies, 2017). Head of IKEA research Mikael Y 

dholm said in Fortune, “The [farther] away we go 

from our culture, themore we need to understand, 

learn, and adapt” (Kowitt, 2015). With this new 

method of analyzing cultural differences and needs, 

IKEA has been able to open stores worldwide. 

 

With globalization reaching its new peak 

every year, immense opportunities emerge for 

businesses to expand their operations beyond host 

nations (Hung, et al., 2011). However, as stated by 

De Mooij (2018), understanding one’s culture is 

vital for firms to avoid hassles in the countries of 

operation. Thus, the subsequent sections of this 

paper try to explain the influence of culture, further 

elaborated using the Hofstede Cultural 
Dimensions, on international trade barriers which 

will heavily affect business operations across 

countries. 

 

2. LITERATURE REVIEW  

Culture has been expounded in many ways; 

Hofstede (2011) defines it as the collective 

programming of the mind that distinguishes the 

members of one group or category of people from 

others. Culture is always a collective phenomenon; 

it can be connected to different collectives, and 

within each collective, there is a variety of 

individuals. In a business context, culture relates to 

the values or behaviors expected and accepted 

professionally in one location compared to another. 

What may be acceptable business practices in one 

country may differ from the approach used by 

businesses overseas. Therefore, studying the 

cultural characteristics of each country becomes 

essential in achieving amore sustainable 

partnership and a successful business ahead as 

culture acts as a key factor that shapes the ethics of 

an employee in the workplace that could potentially 

influence the management activities of the 

business(Solomon,2015). 

 

Recognizing how culture can affect 

international business should be understood to 

avoid misunderstandings between business 

partners, colleagues, and clients and ensure that 

companies present themselves to their new market 

in the best way possible (Twose, 2019). 

Misunderstandings caused by differences in 

cultural background, lingual factors, as well as 

environmental conditions can easily develop into 

conflicts in the workplace (Jassawalla, Trugila, & 

Garvey, 2016). 

 

3. METHODOLOGY 

A study must use research strategies and 

methods so that the matter being studied can be 

justified and achieve the stated goals. This chapter 

contains the research method, which underlines the 

steps for performing research as shown in the figure 

below. Beginning with problem identification, 

where the background details of the topic are 

discussed up to conclusions and recommendations 

where the results will then be presented and 

analyzed thoroughly. 

 

This research begins with a problem and 

continues with preliminary research and topic 

definition up to the conclusion and 

recommendation, where the results will be 

discussed. The illustration below shows every 
process in conducting this research. 

 

 
Figure 1. Research Process Illustration 

 

 

 

4. RESULT 

DATASET NAME DataSet1 WINDOW=FRONT. 

/DATATYPEMIN PERCENTAGE=95.0 

/HIDDEN IGNORE=YES. EXECUTE. 
DESCRIPTIVES VARIABLES=PowDist 

LT_ORT INDLGINDV MASCL UNCAVSOCTB 

ECT B POLTBTECHTB 
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/STATISTICS=MEAN STDDEV VARIANCE 

RANGE MIN MAX SEMEAN KURTOSIS SKE 

WNESS. 

 

 

 

 

Table 1: SPSS Test Description 

 

 

After the participants were given a set of questions 

concerning the sub-variables, the statistical data 

was then analyzed using SPSS (student version). 

The reliability analysis on the data indicates that 

out of 271 respondents in the studies, about 100% 

(one hundred percent) of the data are considered 

valid, as shown in the case processing   summary 

table below. Below are the case processing 

summary and descriptive statistics results for 271 

respondents that participate in the research: 

 

 

5. CONCLUSION 

This chapter will conclude the research 

question, and hypotheses further based on the 

previous chapter. Furthermore, summarize all the 

findings, as well as the recommendations will be 

discussed thoroughly below: 

 

Based on the results generated by AMOS 

stated in chapter 4, the path diagram shows that 

Hofstede Cultural Dimensions has a significant 

positive relationship towards international trade 

barriers with value of coefficient correlation of 

1.00, it shows that Hofstede Cultural Dimensions 

plays an important role in a country’s international 

trade barriers. It is true because trade barriers are 

usually are flection of a country’s culture that might 

differ one another. When a country tends to have a 

more extreme cultural dimensions, trade barriers 

tend to increase as well. As seen from the results, 

all aspects of the Hofstede Cultural Dimensions 

also correlate significantly with each other. 

 

Furthermore, according to the quantitative 
data collected and analyzed by AMOS, the 

international trade barriers variable, when seen as 

an independent variable, also shows a significant 

impact toward Hofstede Cultural Dimensions, 

showing a standardized coefficient correlation 

value of 1.00. That means international trade 

barriers variable has a positive and high influence 

towards the Hofstede Cultural Dimensions. Within 

the international trade barriers, all the aspects of 

political, social, economic, and technological 

barriers play a significant role in making up a 

country’s international trade barriers. 

 

Hence, while the global economy has never 

been more integrated due to the advancement of 

communication and transportation technologies, 

the one-size-fits-all approach has proved to be 

ineffective; the endeavors are usually hampered by 

cultural differences between countries reflected in 

the dimensions of the Hofstede Cultural 

  

 

Dimensions. The differences in the cultural 

dimensions will play a crucial role in shaping the 

country’s international trade barriers and 

eventually the preferred marketing mix. Thus, 

attaining a comprehensive overview of a country’s 

culture is imperative for a successful 

businessandinternationaltradebetweencountriesofd

ifferingcultures. 

 

References 

 Abdelrahim, Y. (2021, April 12). The 

Influence of Indulgence and Long-Term 

Orientation on A Country's Risk Aversion. The 

Journal of Organizational Management Studies, 1- 

8. doi: 10.5171/2021.909336 



LIAISON JOURNAL OF BEST      ISSN: 2809-6819 

Vol. 1, No. 2, Juli, 2022   69 

 

 Alazzam, F. A., & Al-sabbagh, R. B. 

(2021). The Importance of Non-Tariff Barriers in 

Regulating International Trade Relations. Public 

Administration and Law Review, 5(1), 92–104. 

doi:10.36690/2674-5216-2021-1-92 

 Alchemer LLC. (2021). What is SPSS and 

How Does it Benefit Survey Data Analysis? 

Dipetik April 29, 2022, dari

 alchemer.com: 

https://www.alchemer.com/resources/blog/what-

is-spss/ 

 Anantadjaya, S. P., & Nawangwulan, I. M. 

(2018). Simple Steps For Your Business Research 

: Tips & Tricks. Tangerang Selatan, Indonesia: 

Kang Guru Beruang. Dipetik April 29, 2022, 

dari 

http://www.elibrary.upj.ac.id:99/slims/index.php?
p=show_detail&id=6322 

 Anantadjaya, S. P., Handojo, I. S., & 

Finardi, B. A. (2012). Measuring Organizational 

Effectiveness: An Industrial Study on Indonesia’s 

Listed Manufacturing Firms. RIBER: Review of 

Integrative Business & Economics Research,136-

149. 

 Anantadjaya, S. P., Nawangwulan, I. M., 

Kusumah, A., & Setio, Y. B. (2015). Does the 

Image of Indonesian Contemporary Artists Matter? 

A Theoretical Review on Personal Diversity, Brand 

Image, Market Acceptance & Market Opportunity. 

Independent Journal of Management & 

Productivity, 378-421. Dipetik April 27, 2022, dari 

http://ssrn.com/abstract=2549362 

 Arbuckle, J. L. (2019). IBM SPSS Amos 

22 User's Guide. Dipetik April 29, 2022, dari 

sussex.ac.uk: 

https://www.sussex.ac.uk/its/pdfs/SPSS_Amos_U

ser_Guide_22.pdf 

 Artina, B. S., Desnasari, D., Fitriyah, F., & 

Rizkita, R. G. (2020). The Workforce in Indonesian 

Organizations: An Analysis Based Upon the 

Cultural Dimensions of Hofstede’s Model. Journal 

of International Conference Proceedings, 3(1), 56-

64. doi:10.32535/jicp.v2i4.780 

 BBC. (2018, June 13). Why US Rates 

Have A Global Impact. Dipetik November 1, 2021, 

dari BBC 

News:https://www.bbc.com/news/business-

44389203 Britannica. (2021). Technology. Dipetik 

November 1, 2021, dari Britannica: 

https://www.britannica.com/technology/technolog

y 

 Cabrera, N. (2010, May 30). How the 

Internet Affects International Trade. Dipetik 

November 1, 2021, dari ShipLilly: 

https://www.shiplilly.com/blog/how-the- internet-

affects-international-trade/ 

 Cambridge Dictionary. (2021). 

Technology. Dipetik November 1, 2021, dari 

Cambridge Dictionary: 

https://dictionary.cambridge.org/dictionary/englis

h/technology 

 CFI Education. (2021). Import Quotas. 

Dipetik November 1, 2021, dari CFI: 

https://corporatefinanceinstitute.com/resources/kn

owledge/economics/impor t- quotas/ 

 Dass, M., & Vinnakota, S. (2019, January). 

Cross-Cultural Mistakes by Renowned Brands– 

Evaluating the Success and Failures of Brands in 

Host Nations. International Journal of Trend in 

Scientific Research and Development, 3(2), 38-43. 

Dipetik November 1, 2021, dari 
https://www.searchdl.org/Resources/Public/Jnl/IJ

TSRD/3/2/ijtsrd20268.pdf 

 De Mooij, M. (2018). Global Marketing 

and Advertising: Understanding Cultural 

Paradoxes Fifth Edition (Vol. 5). London, United 

Kingdom: Sage Publications. Dipetik October 10, 

2021, dari https://uk.sagepub.com/en-

gb/eur/global- marketing-and-

advertising/book258834#preview 

 Demirgüç 

Kunt,A.,Klapper,L.,Singer,D.,Ansar,S.,&Hess,J.(2

018).The Global Findex Database 2017. The World 

Bank Group. Washington, DC: World Bank 

Publications. Dipetik March 10, 2021, dari 

https://globalfindex.worldbank.org/ 

 Feng, E. (2020, July 1). 5 Takeaways From 

China's Hong Kong National Security Law. 

Dipetik November 1, 2021, dari 

NPR.org: 

https://www.npr.org/2020/07/01/885900989/5-

takeaways-from-chinas-hong- kong- national-

security-law 

 Ferrell, O. C.,Hirt, G., & Ferrell,L.(2017). 

Business Foundations: A Changing World 11th 

Edition. NewYork City:McGraw-

HillEducation.DipetikMarch2021,25,dari 

https://www.amazon.com/Business-Foundations-

Changing-C- Ferrell/dp/1259685233 

 Field,A.(2017).Discovering Statistics 

Using IBM SPSS Statistics: North American 

Edition (5thed.).Thousand 

Oaks,California:SAGEPublicationsLtd.DipetikDe

cember 26, 2021, dari 

https://www.amazon.com/Discovering-Statistics-

Using-IBM-SPSS- 

ebook/dp/B079HYHP5P/ref=as_li_ss_tl?dchild=1

&keywords=Discovering+Statis 

tics+Using+IBM+SPSS+Statistics&qid=1590692



LIAISON JOURNAL OF BEST      ISSN: 2809-6819 

Vol. 1, No. 2, Juli, 2022   70 

 

753&sr=8- 1&linkCode=sl1&tag=statisticsh07- 

20&linkId=27ab9b657d3cce694c1bc0bbb864 

Gillies,T.(2017,January16).IKEA’s Strategy: Stick 

to The Basics, and Expand in the US. Dipetik 

October 7, 2021, dari cnbc.com: 

https://www.cnbc.com/2017/01/15/ikeas-strategy-

stick-to-the-retail-basics- and- expand-in-the-

us.html 

 Hayes, A. (2021, March 15). Purchasing 

Power. Dipetik November 1, 2021, dari 

Investopedia: 

https://www.investopedia.com/terms/p/purchasing

power.asp 

 Heakal, R. (2021, February 18). The 

Investor's Guide to Global Trade. Dipetik October 

4, 2021, dari Investopedia: 

https://www.investopedia.com/insights/what-is- 
international- trade/ 

 Hofstede, G. (2011, December 1). 

Dimensionalizing Cultures: The Hofstede Model in 

Context. Dipetik October 4, 2021, dari Online 

Readings in Psychology and Culture, Unit 2: 

http://scholarworks.gvsu.edu/orpc/vol2/iss1/8 

 Hsu,Y.,Hsu,L.,&Yeh,C.-

W.(2010,June).ACross-Cultural Study on 

Consumers’ Level of Acceptance Toward 

Marketing Innovativeness. African Journal of 

Business Management, 4(6), 1215-1228. 

Dipetik April 27, 2022, dari 

https://www.researchgate.net/publication/2684184

21_A_cross 

cultural_study_on_consumers'_level_of_acceptan

ce_toward_marketing_innovativeness 

 Huang, S. S., & Crotts, J. (2019, June). 

Relationships Between Hofstede's Cultural 

Dimensions and Tourist Satisfaction: A Cross-

Country Cross-Sample Examination. Tourism 

Management, 72,232-

241.doi:10.1016/j.tourman.2018.12.001 

 Hung, K.‐p., Chen, A. H., Peng, N., 

Hackley, C., Tiwsakul, R. A., & Chou, C.‐l. (2011, 

September 20). Antecedents of Luxury Brand 

Purchase Intention. Journal of Product & Brand 

Management, 20(6), 457-467. Dipetik 
October 10, 2021, dari 

https://www.emerald.com/insight/content/doi/10.1

108/10610421111166603/ full/html 

Indonesia Investment. (2017, June 23). 

Infrastruktur di Indonesia. Dipetik November 1, 

2021, dari Indonesia Investment: 

https://www.indonesia-

investments.com/id/bisnis/risiko/infrastruktur/item
381 

 Jassawalla, A., Trugila, C., & Garvey, J. 

(2016, August). Cross-Cultural Conflict and 

Expatriate Manager Adjustment. Management 

Decision, 42(7), 837. 

doi:10.1108/00251740410550916 

 KBBI. (2021). Teknologi. Dipetik 

November 1, 2021, dari Kamus Besar Bahasa 

Indonesia (KBBI): https://kbbi.web.id/teknologi 

 Kenton, W. (2021, March 27). Tariff. 

Dipetik November 1, 2021, dari Investopedia: 

https://www.investopedia.com/terms/t/tariff.asp 

 King, B. M., Rosopa, P. J., & Minium, E. 

W. (2018). Statistical Reasoning in the Behavioral 

Sciences, 7th Edition (7th ed.). Hoboken, New 

Jersey, United States of America: Wiley. Dipetik 

June 23, 2022, dari 

https://www.amazon.com/Statistical- Reasoning- 

Behavioral-Sciences-7th-ebook/dp/B07F7K9M4H 

 Kowitt, B. (2015, March 10). It’s Ikea’s 
world. We just live in it. Dipetik October 7, 2021, 

dari 

fortune.com:https://fortune.com/longform/ikea-

world-domination/ 

 Lumen. (2021). International Trade 

Barriers. Dipetik October 8, 2021, dari Lumen: 

https://courses.lumenlearning.com/boundless- 

management/chapter/international-trade-barriers/ 

 Masovic, A. (2018). Socio-Cultural 

Factors and Their Impacts on the Performance of 

Multinational Companies. Ecoforum, 7(1(14)), 2-6. 

Dipetik November 1, 2021 

 Mehtiyev, J., & Magda, R. (2019). Trade 

Barriers. Proceedings of the 9th International 

Scientific Conference. 1, hal. 51-56. Bratislava: 

Strix et SSZP. Dipetik April 28, 2022, 

dari https://www.sszp.eu/wp- 

content/uploads/2019_conference_SES p-51 

 MehtiyevJ_MagdaR f4a.pdf 

Mind Tools Ltd. (2021). Hofstede's Cultural 

Dimensions Understanding Different Countries. 

Dipetik April 28, 2022, dari MindTools: 

https://www.mindtools.com/pages/article/newLD

R_66.htm 

 Mittal, S. (2018, October). International 

Trade Barriers. International Journal of Research 

and Analytical Reviews (IJRAR), 5(4), 541-547. 

Dipetik April 28, 2022, dari 

https://www.academia.edu/download/57975713/p

ublished_paper_trade_barr iers.pdf Nakashima, E., 

 Mahtani, S., & Lerman, R. (2020, August 

14). Google Ends Direct Cooperation with Hong 

Kong Authorities on Data Requests. Dipetik 

November 1, 2021, dari The Washington

 Post: 

https://www.washingtonpost.com/world/asia_paci

fic/google-hong-kong-national-security-law-data-



LIAISON JOURNAL OF BEST      ISSN: 2809-6819 

Vol. 1, No. 2, Juli, 2022   71 

 

requests/2020/08/14/c492b9e2-ddce-11ea-b4f1- 

25b762cdbbf4_story.html 

 Nath, T. (2019, June 25). How US Interest 

Rates Move the World Economy. Dipetik 

November 1, 2021, dari Investopedia: 

https://www.investopedia.com/articles/investing/0

92415/how-us-interest- rates- move-world-

economy.asp 

 Novela, S. (2017, June 12). Hofstede 

Cultural Dimension in France. Dipetik November 

15, 2021, dari binus.ac.id: 

https://bbs.binus.ac.id/ibm/2017/06/hofstede-

cultural- dimension-in- france/ 

O'Connor,Y.,&O'Donoghue,J.(2016).Sociocultural 

and Technological Barriers Across all Phases of 

Implementation for Mobile Health in Developing 

Countries. Dipetik November 1, 2021, dari 
Science Direct: 

https://www.sciencedirect.com/topics/computer-

science/technological- 

barrier#:~:text=Technological%20barriers%20are

%20described%20as,initially% 

20utilised%E2%80%9D%20%5B87%5D 

 Paul Dana, L. (2011, June 1). Kentucky 

Fried Chicken. British Food Journal, 101(5/6), 493- 

496. Dipetik November 1, 2021, dari 

https://www.researchgate.net/publication/2352984

15_Kentucky_Fried_Chicke n 

 Petty, A. (2017, March 28). The Untold 

Truth Of IKEA. Dipetik October 7, 2021, dari 

thelist.com:https://www.thelist.com/52976/untold-

truth-ikea/ 

 Prayoga, F. (2020, August 3). Mahalnya 

Biaya Bikin Industri Logistik RI Tak Maju-Maju. 

Dipetik November 1, 2021, dari Oke 

Finance: 

https://supplychainindonesia.com/mahalnya-

biaya-bikin-industri-logistik-ri-tak- maju-maju/ 

 Radcliffe, B. (2019, November 21). The 

Basics of Tariffs and Trade Barriers. Dipetik 

November 1, 2021, dari Investopedia: 

https://www.investopedia.com/articles/economics/

08/tariff-trade-barrier- basics.asp 

 Rahmati,M.H.,Ebrahimian,M.,&Madaniza

deh,S.A.(2021,October).DynamicEffects of Trade 

Barriers with Speculation on Foreign Currency: 

The Case of Iran. International Economics, 

167,151-173.doi:10.1016/j.inteco.2021.06.005 

 Rashi, C. (2016, June 19). 13 Times 

Cultural Differences Resulted In Hilarious Brand 

Fails. Dipetik October 6, 2021, dari 

indiatimes.com: 

https://www.indiatimes.com/culture/13-times-

cultural-differences-resulted-in- hilarious- brand-

fails-255968.html 

 Rojo, J., Everett, B., Ramjan, L. M., Hunt, 

L., & Salamonson, Y. (2020, November). 

Hofstede's Cultural Dimensions as The 

Explanatory Framework for Performance Issues 

During Clinical Placement: A Mixed Methods 

Study. Nurse Education Today, 94, 104581. 

doi:10.1016/j.nedt.2020.104581. 

 Saylor Academy. (2012). Political and 

Legal Factors That Impact International Trade. 

International Business, 1.0(2.2), 12. Dipetik 

November 1, 2021 

 Schepers,J.,Voordeckers,W.,Steijvers,T.,

&Laveren,E.(2020,January).Long-Term 

Orientation as a Resource for Entrepreneurial 

Orientation in Private Family Firms: The Need for 

Participative Decision Making. Sustainability, 

12(13), 5334. doi:10.3390/su12135334 
 Schooley, S. (2019, August 12). Lost in 

Translation: 10 International Marketing Fails. 

Dipetik October 6, 2021, dari 

businessnewsdaily.com: 

https://www.businessnewsdaily.com/5241-

international-marketing-fails.html 

 Solomon, C. (2015, March 1). Learning to 

Manage Host-Country Nationals. Dipetik 

November 2021, 15, dari Workforce 

Management: 

https://workforce.com/news/learning-to-manage-

host-country-nationals 

 Stangor, C., & Wallinga, J. (2019). 

Psychologists Use Descriptive, Correlational, and 

Experimental Research Designs to Understand 

Behaviour. Dalam J. A. Cummings, & L. Sanders, 

Introduction to Psychology (hal. 3.5). 

Saskatchewan: University of Saskatchewan. 

Dipetik April 29, 2022, dari 

https://openpress.usask.ca/introductiontopsycholo

gy/ 

 Statistics Solutions. (2022, 

April 29). AMOS. Dipetik April 29, 2022, 

dari statisticssolutions.com:  

https://www.statisticssolutions.com/academic- 

research-consulting/dissertation-consulting-

services/spss-statistics-help/amos/ 

 Tarver, E. (2021, March 22). Nontariff 

Barrier. Dipetik November 1, 2021, dari 

Investopedia: 

https://www.investopedia.com/terms/n/nontariff- 

barrier.asp#:~:text=A%20nontariff%20barrier%20

is%20a%20trade%20restrictio 

n%E2%80%93such%20as%20a,embargoes%2C%

20sanctions%2C%20and%20lev ies. 

 The American University in Cairo. (2011, 

October 9). Statistical Package for Social Science 

(SPSS) Introduction. Dipetik April 29, 2022, dari 



LIAISON JOURNAL OF BEST      ISSN: 2809-6819 

Vol. 1, No. 2, Juli, 2022   72 

 

aucegypt.edu: 

https://documents.aucegypt.edu/docs/IT_UACT_tr

aining/SPSS_Handout.pdf 

 Tutor2U.(2021).Protectionism - Export 

Subsidies. DipetikOctober7,2021,dariTutor2U: 

https://www.tutor2u.net/economics/reference/prot

ectionism-export-subsidies Twose, R. (2019, May 

21). How Does Culture Affect International 

Business? Dipetik October4, 2021, dari 

language insight.com: 

https://www.languageinsight.com/blog/2019/how-

does-culture-affect- 

international-business/ 

 United Nations. (2013). Closing the 

Technology Gap in Least Developed Countries. 

Dipetik November 1, 2021, dari UN

 Chronicle: 

https://www.un.org/en/chronicle/article/closing-

technology-gap-least- developed- countries 

 Vogt,W.P.(2005).Dictionary of Statistics 

& Methodology: A Nontechnical Guide for the 

Social Sciences (3rd ed.). Thousand Oaks, 

California: Sage Publications, Inc. Dipetik 

December 26, 2021, dari 

https://www.amazon.com/Dr-W-William-Paul- 

Vogt/dp/0761988548/ref=as_li_ss_tl?dchild=1&k

eywords=Dictionary+of+Statis 

tics+and+Methodology+A+Non- 

Technical+Guide+for+the+Social+Sciences&qid=

1590692963&sr=8- 

 

 
 

 

 

 
 


	1. INTRODUCTION
	2. LITERATURE REVIEW
	3. METHODOLOGY
	4. RESULT
	5. CONCLUSION
	References

